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Terms, Vocabulary and Lexicon commonly

used in the Context of Business or Professional Success
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11.
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17.

Entrepreneurship: The activity of setting up and managing a business or
enterprise, typically characterized by innovation, risk-taking and opportunity
identification.

ROI (Return on Investment): A measure of the profitability or financial gain
resulting from an investment or business initiative.

Market analysis: The process of examining market trends, customer needs,
competition and other relevant factors to inform business decision-making and
strategy.

Business plan: A comprehensive document that outlines the goals, strategies,
financial projections and operational details of a business venture.

Profitability: The ability of a business to generate profits or financial gains,
typically measured by revenue exceeding expenses.

Value proposition: The unique benefits or value that a product, service, or
business offers to customers, differentiating it from competitors.

Sales funnel: The customer journey or process from initial awareness to
conversion, typically divided into stages such as awareness, interest,
consideration and purchase.

Market segmentation: The process of dividing a market into distinct groups
based on shared characteristics, behaviors, or needs, allowing for targeted
marketing and messaging.

Customer retention: The strategies and efforts employed by a business to
maintain and foster loyalty among existing customers, reducing customer churn.

Branding: The process of creating and managing a unique and consistent brand
identity that distinguishes a business or product from others in the market.
Strategic planning: The process of defining long-term goals, identifying
strategies and allocating resources to achieve those goals.

Competitive advantage: The unique attributes, strengths, or resources that give
a business an edge over its competitors in the market.

Key performance indicators (KPIs): Quantifiable metrics used to evaluate and
measure the performance, progress and success of a business or specific
initiatives.

Risk management: The process of identifying, assessing and mitigating potential
risks that could impact the success or operations of a business.

Stakeholder: Any individual or group that has an interest or is affected by the
activities, decisions, or outcomes of a business, including employees, customers,
shareholders and community members.

Supply chain: The network of individuals, organizations, resources, activities and
technology involved in the production, distribution and delivery of goods or
services.

Leadership: The ability to inspire, influence and guide others towards achieving
shared objectives, often involving decision-making, strategic thinking and
delegation.
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18. Competitive analysis: The evaluation and comparison of a business's strengths,
weaknesses, opportunities and threats in relation to its competitors in the
market.

19. Innovation: The introduction of new ideas, methods, products, or processes that
result in significant improvements or advantages for a business.

20. Continuous improvement: The commitment to ongoing evaluation, learning and
refinement of business processes and practices to enhance efficiency, quality and
outcomes.

These terms and vocabulary are commonly used in the business and professional
context and can help individuals understand and navigate the landscape of business
success.

Feel free to approach us for one-to-one free personal career guidance and consultancy for stable and
creditable career through our world class internship programs. Feel free to call or WhatsApp on any
of our numbers: 9781000815, 9878000815, 8686000815, 9878400815, 9779000815, 8727000815
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